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LUXURY XCLUSIVES

WHERE WARMTH MEETS
AFRICAN ELEGANCE

FEATURING STORIES AND SHOWCASES THAT WARM THE BODY AND IGNITE THE BRAND.

As winter blankets our world in softness, we invite you to embrace the season not with
retreat—>but with refined celebration. At Luxury Xclusives, winter is a time to slow down,
indulge in elegance, and reconnect with the soul of African luxury.

“Winter Snuggles: Where Warmth Meets African Elegance” is more than a theme—it is an
invitation to explore the depth of comfort, culture, and creativity that defines our continent.

From heritage textiles and timeless fashion to cozy retreats and sensory indulgences, this
edition showcases brands that not only warm the body—but also ignite the spirit of their
identity.

This season, we celebrate on the best luxurious hotel in Mauritius, honour African artisans,
designers, and innovators whose work transcends trends—those who turn simplicity into
sophistication and tradition into timeless luxury.

| encourage you—whether you are a seasoned luxury house or an emerging gem—to align
with platforms that tell your story with excellence and heart.

Join our ecosystem of influence through the Africa Luxury Network Chamber of Commerce
and Industries, where curated narratives meet unmatched visibility, and where your brand
finds its place in Africa’s luxury renaissance.

Let this winter be a time of warm cuddles expressed with love, bold vision, and powerful
connections.

Stay warm. Stay luxurious. Stay African.

With elegance and purpose,

(v Yl

Chief Executive Officer
#XCLUSIVITYREIGNS SUPREME
www.luxuryxclusives.com/
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JENNA CLIFFORD

DESIGN JEWELLERS

A bespoke design experience awaits vou.

Immerse yourself in the magic of custom design and savor a piece of jewellery
crafted exclusively for you. Schedule a complimentary consultation with one of our

design specialists and be guided through the process of our bespoke services.

WWW.JENNACLIFFORD.COM | INFO@JENNACLIFFORD.COM | 011 523 6600
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YOUR AFRICAN LEGACY FOR GENERATIONS TO COME

Africa’s diamond and Tanzanite treasures
captivate globally with beauty, rarity, and
immense value

Diamonds shaped history and economy,
while Tanzanite’s unique blue hues
enchant as a sought-after gemstone
found solely in Tanzania. Symbolizing
luxury and elegance, these precious
stones mesmerize admirers worldwide.

Discover ethically sourced diamonds and
Tanzanite jewelry at Shimansky in Cape
Town. With international certification and
a commitment to sustainability, their
exquisite pieces embody both beauty
and ethical integrity. Enjoy guilt-free
shopping and support responsible
practices while indulging in the allure of
their precious gems.

ENJOY GUILT-FREE SHOPPING
AND SUPPORT RESPONSIBLE
PRACTICES WHILE INDULGING
THE ALLURE OF THEIR
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AN AFRICAN LEGACY OF LUXURY,

CRAFTSMANSHIP AND CONSERVATION

A globally recognised name in refined jewellery
and objets d'art, Patrick Mavros is Africa’s
definitive luxury house - a family-run brand
rooted in heritage, craftsmanship and
storytelling.

What began as a romantic gesture in 1978,
when Patrick carved a pair of earrings for his
wife, Catja, has evolved into a worldwide symbol
of African excellence.

Today, the Mavros family - Patrick, Catja, and
their four sons Alexander, Forbes, Patrick Jr and
Benjamin - continue to design and craft one-of-
a-kind pieces inspired by the spirit, wilderness,
and wildlife of Africa.

Every piece is meticulously handmade in sterling
silver or 18-carat gold, using age-old techniques
honed in the family’s studios in Zimbabwe.

e

“ BODYING THE SPIRIT OF FAMILY AND

TRADITION PERMEATES EVERY ASPECT OF
OUR BUSINESS,” SAYS ELDEST SON,
ALEXANDER MAVROS. “OUR BRAND WAS
BORN OUT OF A LOVE STORY - AND HAS
GROWN INTO A CELEBRATION OF AFRICAN
CRAFTSMANSHIP, HERITAGE AND
CONSERVATION.



A With boutiques in London, Harare,
Nairobi, Victoria Falls, Mauritius and most
recently, Cape Town, the brand continues
to expand its footprint across the
continent and beyond. The boutique at the
V&A Waterfront offers a gateway into the
world of Patrick Mavros - where every
item, from intricate animal sculptures to
delicate floral earrings, carries with it a
sense of meaning, memory, and magic.

The flagship store in London has long
been a destination for global tastemakers
and royalty alike, while the family’s private
studio in Zimbabwe is both atelier and
wildlife sanctuary - a creative space
deeply connected to the land and its
creatures.




14




Cherished by discerning collectors,
celebrities, and families around the globe,
Patrick Mavros remains as much about
legacy as it is about luxury.

Every piece is a future heirloom - a
timeless celebration of Africa’'s beauty,
made with intention and soul.

)

OUR MISSION IS TO SHOWCASE THE VERY
BEST OF AFRICAN CREATIVITY AND
ARTISTRY ON A GLOBAL STAGE. AFRICA
IS A CONTINENT FULL OF MYSTERY,
ROMANCE, AND  RESILIENCE, AND
THROUGH OUR WORK. WE HOPE TO
SHARE ITS STORIES WITH THE WORLD.

( @ www.patrickmavros.com ’

LUXURY XCLUSIVES




THE BIOTECHNOLOGY BRAND TRANSFORMING THE FUTURE OF SKINCARE

Lamelle Research Laboratories, headquartered in
South Africa, has firmly positioned itself as a titan in
the field of luxury aesthetic skincare. Established in
2005 by the visionary duo Tony De Barros and Dr.
Bradley Wagemaker, Lamelle has become a hallmark
of scientific distinction, innovation, and
uncompromising quality in the South African beauty
industry.

In 2025, the brand’s consistent commitment to
clinical precision, luxurious care, and transformative
skincare was rightfully recognized with the Luxury
Lifestyle Awards for Best Luxury Beauty Brand in
South Africa, highlighting Lamelle’s leadership and
reputation.

SCIENCE AT THE HEART OF BEAUTY

At its core, Lamelle is not just a beauty company—
it's a biotechnology research powerhouse. By
leveraging evidence-based innovation, the brand
has successfully created targeted skincare
solutions that address pressing dermatological
concerns such as acne, pigmentation, aging, and
sensitivity.

These solutions are grounded in cutting-edge
scientific research, combining internationally
sourced, premium ingredients with proprietary
formulations protected by patented agreements.
The result? Real, visible outcomes that redefine
what consumers can expect from luxury skincare.

Dr. Wagemaker’s expertise as a medical doctor drives the
company’s research agenda. His profound understanding
of human physiology enables Lamelle to continuously push
the boundaries of skin science. With a thoughtful approach
to R&D, Lamelle has pioneered numerous "first-to-market"
innovations in South Africa, setting new standards for
clinical skincare efficacy and safety.

EXCLUSIVITY WITH A PURPOSE

One of Lamelle’s most defining characteristics is its loyalty
to exclusivity paired with personalization. Their products
are not available via mass-market retail outlets. Instead,
Lamelle partners solely with highly trained skincare
professionals—dermatologists, therapists, and doctors—
who can assess individual skin conditions and recommend
tailored solutions.

This approach ensures that customers not only receive
high-performance products but also benefit from expert
guidance and precision care.

The Lamelle Skin Confidence Education Curriculum
underscores the brand’s emphasis on quality and
consistency. Every salon and professional in their network
undergoes rigorous annual training to stay aligned with the
latest scientific advancements and product developments.

This ensures that end users enjoy not only innovation but
also safety, efficacy, and support throughout their skincare
journey.



CUSTOMER

LUXURY XCLUSIVES

EXPERIENCE THAT
BUILDS CONFIDENCE

For Lamelle, customer satisfaction is a mission. The
brand’s personalized approach ensures that every
client receives bespoke care grounded in science. Their
strategy combines professional in-clinic
recommendations with educational support,
empowering clients to understand their skin and the
treatments they receive.

As a result, Lamelle has cultivated a loyal base of
customers who trust the brand not just for skincare, but
for boosting their overall confidence and well-being.

Lamelle’s recognition by the Luxury Lifestyle Awards in
2025 comes on the heels of numerous accolades. Their

product range has swept industry honors in recent
years, including:

ACCOLADES AND
INDUSTRY RECOGNITION

g

Best Cleanser — Serra Cleansing Gel

Best Retinol — Correctives RA Advance

Best Sunscreen — Helase 50+

g

Best Vitamin C — Correctives Vita C Lipid
5 Best Night Product - Dermaheal Ultra Renewal

Best Essence — Skin Essence Clear

These awards affirm Lamelle’s consistent
delivery of high-performance skincare,
backed by innovation and clinical validation.



18 EXPANDING
HORIZONS

While Lamelle currently maintains a strong footprint within South
Africa, its ambitions are clearly global. With eyes on new markets in the
USA, Australia, and the European Union, the brand is poised for
international growth. Its strategic PR and marketing efforts—including
collaborations with TV programs, social media engagement, and high-
profile sponsorships—are laying the groundwork for global recognition.

Additionally, Lamelle has expanded into pharmaceutical innovations,
offering solutions for hair restoration, fertility, and intimacy—
demonstrating its devotion to enhancing life beyond skin health

Leadership
that

DERMAHEALS
RE-FIRM
Eerum

Behind La ascent are its founders, Tony

De Barros and Dr. Wagemaker.

While De Barros spearheads the strategic and
marketing  direction of the company, his
entrepreneurial spirit and passion have been
instrumental in building a trusted and aspirational
brand.

Together, the founders have cultivated a company
culture rooted in merit, transformation, and empathy.
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“A luxury skincare brand that
also personifies scientific integrity
and transformational care”

Lamelle Research Laboratories is a luxury
skincare brand that also personifies
scientific integrity and transformational
care.

Winning the 2025 LLA is a reflection of over
a decade of dedication to elevating the
skincare industry.

By staying true to its ethos of results-
driven innovation, ethical formulation, and
customer-centricity, Lamelle continues to
lead with purpose and shape the future of
luxury beauty, both in South Africa and
beyond.

HELASE
PHOTO-REPAIR

TINT

@ Visit https://lamelle.co.za/;
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REGEIVE YOUR LUXURY
CERTIFIED AUTHENTIC
SEAL, GERTIFIGATE
AND TROPHY

AFRICA LUXURY
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AFRICA’'S LEADING PLATFORM FOR
LUXURY BRANDS



"Luxury is a story of purpose
and precision-where
craftsmanship meets culture,
and Africa's brilliance is

showcased to the world."

Grace Mumo
Founder & CEO, Luxury Xclusives |
Africa Luxury Network Chamber of Commerce and Industries
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In a world increasingly attuned to
intentional living and mindful
choices, a new language of style
is emerging—one that whispers
rather than shouts. Welcome to
the era of Quiet Luxury.

This refined aesthetic celebrates
the art of understatement. It's
not about the logo. It's about the
legacy.

It’s about quality that can be felt,
not flaunted. Here, the true
essence of luxury is defined by
clean lines, timeless textures,
and seasonless silhouettes that
gracefully defy the passage of
time.




MINIMALISM

Structured totes in
supple finishes.

buttery-soft,

Artisan-crafted
exotic skins.

clutches in rare,

Effortless tailoring that drapes with
intention and movement.

ETHEREAL ESSENCE

No overt branding. No flashy details.

Each piece is a quiet masterpiece—
designed not to turn heads, but to
leave a lasting impression.

As the fashion world continues its
mindful pivot toward sustainability
and slow fashion, Quiet Luxury offers

more than just style; it offers
substance.

These are investment pieces,
modern heirlooms, meticulously

made to endure seasons, stories,
and time.

Just design with depth.

Craftsmanship with soul. Style that speaks without ever needing to say a
word.. Because true luxury doesn't need to boast. It simply is.
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Luxury is not merely what we possess, but what we create

together. True opulence is born when visionary minds

collaborate — not in competition, but in the co-creation of
enduring legacies. In unity, we craft the future of
excellence.
— Amb. Abraham Paul Vatakencherry,
Africa Luxury Network Ambassador — Asia
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THE RISE &
RISE OF

LOUIS VUITTON

AMB. ABRAHAM PAUL VATAKENCHERRY
AFRICA LUXURY NETWORK AMBASSADOR- ASIA



Du Cadeau ou la Bonne Maniere..... ' )

: tel est le titre déja connu de la brochure qu’édite
'LOUIS VUITTON
70, CHAMPS-ELYSEES, PARIS

pour guider, chaque année, le choix de chacun au moment ot le ceeur s'inquidte
du présent, petit ou Sran(l, qui sera le tém oignage de notre amitié et de
notre bon gotit. Maints objets charmants de maroquinerie s’y trouvent
élégamment décrits : onghers, ménageres, flaconniers, sacs 3 main pour
la ville et le tlléﬁtce, portefeu.iucs, etc., et ioutes choses d’écaille ou de
métal précieux c[igne:s d’étre offertes aux personnes que I'on aime; on

_Y trouvera en Pal‘tic uher quelgue&uns (1(3 ses fameux

NECESSAIRES de VOYAGE

réputésdanslemonde entierpourleurconfortetleurélégance.
Ca.cleau utf.[e entre tous, le nécessaire est Ie compagnon ﬁdéle (le Ia
femme élégante, heureuse de retrouver lintimité du home lointain dans
chaclue pidce de sa garniture de toilette, composée par Louis V uitton,
pour étre a la foisla parure de sa coiffeuse et celle de son nécessaire. Cette
recherche du confort, c’est art de Louis Vuitton qui se fait un plaisir
d’étudier sans frais le modéle répondant exactement aux désirs exprimés.

La brochure “Du Cadean” sera envoyée gracieusement
aux Lectrices de Femina qui en feront la demande 2

LOUIS VUITTON, ,o, CHAMPS-ELYSEES, PARIS,

dontlesmodéles sontégalement exposés dans ses Maisonsde

NICE, 4,Ja rdin-Albert-17et LILLE, 34,Rue Faidherbe

MF‘L—-.L__L_-‘-M—*—L_"J‘-—-L‘—M-"- )
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LUXURY XCLUSIVES

AN UNPARALLELED EXQUISITE SAGA OF
ULTRA LUXURY, POISE, UNLAYERED
PRESTIGE, AND TIME-DEFYING ELEGANCE

In the glittering world of haute couture, few names
command the reverence and gravitational pull of Louis
Vuitton.

More than just a luxury brand, it is a living legend — an
eternal emblem of refined taste, artisanal mastery,
and global prestige.

From its humble beginnings in a 19th-century French
workshop to its undisputed dominance as the most
powerful luxury house on the planet, the tale of Louis
Vuitton is a mosaic of vision, artistry, and timeless
elegance.

As its famed monogram graces the arms, wardrobes, and
estates of the elite and aspirational alike, Louis Vuitton
continues to carve an indelible mark — not just on
fashion, but on culture itself.



GENESIS OF A LEGEND

FROMMODESTY TO MAJESTY

The remarkable journey began in 1821 with the birth of
Louis Vuitton Malletier in the Jura region of eastern
France. Driven by meticulous skill and artistic foresight,
Vuitton embarked on an apprenticeship in trunk-making
— a trade then reserved for aristocrats and European
royalty.

His breakthrough came when he was appointed trunk-
maker to Empress Eugénie de Montijo, consort to
Napoleon Ill. That single engagement unlocked the gates
to Parisian high society.

In 1854, he founded his eponymous brand, and what
followed was nothing short of a revolution. Vuitton
introduced flat-topped, stackable trunks, lightweight yet
exquisitely crafted — a far cry from the dome-shaped
travel cases of the era. With form meeting flawless
function, Vuitton had gifted the world not just luggage, but
luxury in motion.

AUGMENTING PRESTIGE: THE
BIRTHOF LEGACY

As the tides of the industrial revolution opened up travel
for the privileged, Louis Vuitton responded by innovating
further — waterproof materials, intricate locking
systems, and the now-iconic Trianon canvas. Even as
imitators emerged, the brand stood alone — resilient,
elegant, and unmistakably original.

Upon Vuitton’s death in 1892, his son Georges Vuitton
inherited the helm. In 1896, he immortalized the
house's identity with the LV Monogram — a glorious
mosaic of interwoven floral patterns and initials that
would forever define the world of ultra-luxury.




LUXURY XCLUSIVES

The 20th century witnessed Louis Vuitton’s transcendence from
luggage legend to luxury omnipotence. In 1987, the brand joined

forces with Moét et Chandon and Hennessy to form LVMH, giving
A GLOBAL birth to the largest and most formidable luxury conglomerate in

history.

POWERHOUSE The arrival of the dynamic Marc Jacobs in 1997 as creative director

sighaled a renaissance. Jacobs launched the house’s first ready-to-
wear collections and pioneered artist collaborations with Stephen

EMERGES Sprouse, Takashi Murakami, and later Jeff Koons — bold moves
that married Vuitton's heritage with avant-garde art. The brand was
no longer just fashion — it was culture.

Today, Louis Vuitton reigns as the pinnacle of prestige, with unmatched
cultural cachet. Under the visionary guidance of Bernard Arnault and

recent creative icons such as Nicolas Ghesquiere and the late Virgil Abloh, APEX OF
the house continues to break conventions. From high fashion to high-

tech, from the red carpet to streetwear runways, Vuitton has embraced

modernity without surrendering its soul. TIMELESS

Its spectacular Fondation Louis Vuitton in Paris stands as a tribute to

creativity — a beacon of architecture, philanthropy, and the maison’s
enduring love affair with art. PRESTIGE

Each product — whether it be the architectural Capucines bag, the
futuristic Horizon Soft luggage, or its bespoke travel trunks — is a whisper
of savoir-faire and timeless elegance.
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THECROWN
ENDURES

Louis Vuitton is not just a fashion house; it is a
living masterpiece. A brand that — through
centuries — has remained faithful to its essence
while redefining the meaning of luxury at every
turn.

Its journey is one of craft meeting courage,
heritage meeting innovation, and elegance
meeting evolution.

And in that symphony, one truth rings eternal -
Louis Vuitton is not of the moment; it is beyond
time

FUTURE FORWARD:
LEGACY INMOTION

What awaits a brand that has seemingly conquered all?

More innovation. More cultural relevance and More
excellence.

Louis Vuitton is already making bold strides in sustainability,
digital innovation, and metaverse integration.

Its visionary efforts in augmented reality, immersive shopping
experiences, and inclusive design philosophy reflect a brand
that is not resting on its laurels but leading with intent.










CAPITAL RAISING

ELITE GLOBAL

GUIDANCE & PITCH [RE2RBIEteIS 1N @I Muls

PREPARATION -
ELITE GLOBAL
LEADERSHIP CLUB

Elite Global Leadership Club is a global platform and
movement  dedicated to  uniting visionary
entrepreneurs, leaders, and changemakers from all
continents through sustainable, honest, and high-
impact collaborations while creating unique
opportunities. Rooted in the values of peace,
education, dignity, and revolutionary transformation ,
our mission is to build a better world by empowering

people to rise as conscious leaders.

We offer a unique ecosystem of networking,
investment capital raising, leadership education,
personal development, business coaching, project
development, investment readiness, and global
visibility through strategic public relations. Our club
supports ~ members  with  tailored  growth
opportunities, global events, and elite access to

investors and collaborators worldwide.

Through our international events, curated learning

environments, and holistic mentorship, we nurture
entrepreneurs to elevate their influence, lead with
integrity, and scale projects that contribute to a

sustainable and prosperous future for all.

At Elite Global Leadership Club , we empower
entrepreneurs and visionary leaders with thetools,
strategies, and global connections they need to
successfully raise capital and scaleimpactful

ventures.

Our Capital Raising Guidance program is delivered
by an international team of  experts,
investors,program is delivered by an international
team of experts, investors, and strategicadvisors
who provide hands-on support throughout the

entire fundraising journey—from ideato investment.



A PULL QUOTE IS AN IMPACTFUL QUOTE
TAKEN FROM THE ARTICLE. YOU CAN PLACE
THE QUOTE YOU WANT TO HIGHLIGHT HERE.

PROFESSIONAL PITCH
DECK DEVELOPMENT

\\§~

\\kv

\\xr

Customized, visually compelling pitch decks
tailored to investor expectations.

Clear, concise storytelling that reflects your
vision, traction, and growth plan.

Financial modeling, forecasting, and KPI
alignment for investor confidence.

DOCUMENT SUPPORT &
COMPLIANCE

\\xr

Assistance with preparing essential fundraising
documents (executive summaries, term sheets,
financials, business plans).

Guidance on legal and compliance standards
aligned with international investor requirements.

INVESTOR-READY
PREPARATION

< \ - In-depth assessment of your
" business model, market potential,
and scalability.

Refinement of your value
\k proposition and competitive
advantage.

Strategic guidance on funding
\\\ - stages, valuation, and investment
structuring.




COACHING & PITCH
TRAINING

.~ Personalized coaching to master your
investor pitch with clarity and
conviction.

Simulation sessions with feedback
from experienced investors and pitch
mentors

GLOBAL INVESTOR ACCESS &
INTRODUCTIONS

Curated introductions to angel investors, venture
s~ capitalists, family offices, and private
equitypartners across continents.

Opportunities to pitch at Elite Global Leadership
4 Club’s global events and investor summits.

Our goal: To ensure you present your project not = ¢
only with professionalism and confidence, but with

4 a structure that truly attracts strategic and ethical
capital.

With the Elite Global Leadership Club global team
behind you, you gain not just fundingsupport—but www.elitegloballeadershipclub.com
long-term partners in your mission.
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THE ICON
THAT
DEFINES A
CITY

Few landmarks in the world define a city
the way Table Mountain does Cape Town.
Rising majestically to 1,085 meters, its
signature flat top, often draped with a
dramatic “tablecloth” of clouds, is both a
geographical wonder and a cultural
heartbeat.

It's not just a mountain—it's a symbol of
freedom, resilience, and awe. It calls
explorers, romantics, photographers, and
pilgrims from every corner of the globe.

If Cape Town is the jewel of South Africa,
Table Mountain is its crown.

A BUCKET LIST MARVEL



THE JOURNEY
TO THE
SUMMIT

Getting to the top of Table Mountain is a
thrill in itself—and part of the reason it
belongs on every traveler’s bucket list.

You have two options:.

The Aerial Route: The Table ,
Mountain  Aerial Cableway, an ' e

\LwaTTs /

: . . w CAPE TOwy, soﬁAFR'
engineering marvel, whisks you to the B a &

summit in under five minutes. With
its rotating floor, every passenger
gets a 360-degree view during the
ascent. It's smooth, scenic, and ideal
for those who want to soak in the
view without breaking a sweat.

The Adventurer's Path: Prefer to
earn your view? Try one of the hiking
trails, like Platteklip Gorge—the most
direct and popular route—or take on
India Venster if you're looking for a
mix of scrambling and spectacular
vistas. Either way, each step is
rewarded with breathtaking natural
beauty and the feeling of conquering
something extraordinary.

Whichever way you choose, reaching
the top is a moment you'll carry for
life.




VIEWS THAT

LEAVE YOU

SPEECHLESS

From the summit, the panoramic views
are surreal. The entire city of Cape Town
lies at your feet, its streets and buildings
blending into the blue sweep of the
Atlantic Ocean.

To the south, the dramatic spine of the
Twelve  Apostles  mountain  range
stretches like a cathedral of stone. On a
clear day, you can spot Robben Island,
where Nelson Mandela was once
imprisoned, adding a historical depth to
the natural splendor.

And then, there’s the sky.
Whether bathed in golden sunlight,
wrapped in mist, or crowned with stars,

Table Mountain gives you a front-row seat
to the theater of nature.

A LIVING
WONDER OF THE
WORLD

Designated as one of the New 7 Wonders of
Nature, Table Mountain is more than just a
visual feast—it's a biodiversity hotspot. It
forms part of the Cape Floristic Region, one of
the richest floral kingdoms on the planet. The
mountain hosts over 2,200 species of plants,
many of which grow nowhere else on Earth.

Expect to meet the curious rock hyrax (locally
known as the dassie), spot vibrant sunbirds
flitting through the fynbos, and marvel at the
tenacity of wildflowers clinging to ancient
rocks.

This is where nature shows off—quietly but
powerfully.



MORE THAN A
MOUNTAIN: A
SPIRITUAL
ENCOUNTER

LUXURY XCLUSIVES

There's something unexplainable about Table
Mountain.

Many describe standing at its summit as a
deeply spiritual experience. It's a place
where sky meets soul, where silence speaks
louder than words, and where perspective
shifts—not just visually, but emotionally.

For some, it's a moment of reflection. For
others, it's a triumphant celebration. But for all,
it's unforgettable.

Whether  you're standing with  arms
outstretched in the wind or sitting quietly at
the edge of the cliffs, the mountain reminds
you: you're alive, you're here, and this moment
matters.



WHAT NOT
TO MISS

MUST EXPERIENCE

Golden Hour Magic: Catch the sunrise or
sunset. The golden hues cast over the
mountain and sea are nothing short of

/SENTp\

\AWAITS /

cinematic.

Picnic with a View: Pack a lunch and
SR enjoy it at the summit. There's a
N designated area and a café, but many

prefer a private nook to soak in the

serenity.

Stargazing: On select evenings, special
cable car events allow you to watch the

stars from the summit—an otherworldly
experience under African skies.

-
L ‘ :
i ]

TIPS FOR YOUR
VISIT

e Weather Watch: Cape Town weather
\wis/  changes fast. Check conditions before
heading up—Table Mountain often hides

: ‘ Y ' ‘\./" ; pi -
S 7 AN RN
FOREVER - A
|

("%, Book Ahead: Cableway tickets can be

oo MEMORY TO CHERISH

Dress Smart: Even in summer, it can be

iy

2R e

ST\

o chilly at the top. Layer up and wear It’s not just about the view, the challenge, or the
sturdy shoes if hiking. __ picture-perfect summit shot.

__ Respect Nature: Stay on marked paths % It's about the feeling—the one that swells in your chest

@\U‘T[/[f(j )

.- and take nothing but photos—Table as you breathe in the crisp air, look out over the edge
Mountain’s ecosystem is fragile and of the world, and realize just how vast and beautiful

sacred. this planet truly is.



Table Mountain is Africa’s crown—
steadfast, regal, and awe-
inspiring. It's not just a view; it's a
feeling of arriving at the height of
the continent’s soul.

GRACE MUMO
FOUNDER & CEO, LUXURY XCLUSIVES |
AFRICA LUXURY NETWORK CHAMBER OF COMMERCE AND INDUSTRIES , ,










South African travellers looking for a
unique and crowd-free holiday experience
need look no further than Victoria Falls
during the quieter months between mid-
August and December — that sweet spot
between peak tourist season and the rainy
summer rush. This off-peak period offers a
rare and intimate way to explore one of the
Seven Natural Wonders of the World, just a
short flight from home.

As water levels drop, the Victoria Falls
reveal hidden gems like the famous Devil's
Pool, a natural infinity pool at the edge of
the falls where adventurous swimmers can
take a dip and gaze down over 100 metres
into the gorge below. The dry season also
brings optimal conditions for world-class
white-water rafting in the Batoka Gorge,
with Grade IV and V rapids offering the
ultimate thrill for adrenaline lovers.

A PCRFECT
€SCAPE FOR
SOUTH
AFRICANS



For those who prefer a gentler adventure, guided
hikes and raft trips to the base of the Falls offer
stunning views and the chance to swim in calmer
pools. Wildlife lovers can also take advantage of
excellent game viewing in the neighbouring Mosi-
oa-Tunya National Park, where animals like
giraffe, zebra, buffalo and even white rhino
gather at waterholes, while bird lovers have the
perfect vantage point to spot over 400 species in
the area.

As the Zambezi River settles into its lower levels,
sunset cruises become magical moments with
hippos, crocodiles and elephants frequently seen
along the riverbanks.

“The shoulder season offers our guests time and
space to connect with Victoria Falls in a more
peaceful, meaningful way,” says Laurie Burr,
Complex General Manager of The Royal
Livingstone Hotel by Anantara and nearby
resorts. “It's a chance to see the Falls as most
travellers never do, during nature’s beautiful
transitions.”

The Royal Livingstone Victoria Falls Zambia
Hotel by Anantara provides South African visitors
with a luxurious and serene escape surrounded
by the natural beauty of the Zambezi River. New
tourism partnerships, including collaborations
between Cape Town Tourism and We Are Victoria
Falls, are also working to create seamless
regional travel experiences.

DIRECT DAILY FLIGHTS BETWEEN
VICTORIA FALLS AND MBOMBELA
(KRUGER MPUMALANGA
INTERNATIONAL AIRPORT),

OPERATED BY FASTJET ZIMBABWE,
MAKE THIS BUCKET-LIST

DESTINATION MORE ACCESSIBLE THAN
EVER FOR SOUTH AFRICANS
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BEACHFRONT BLISS AND
PRIVATE POOL LUXURY

Tucked away in the quiet embrace of Turtle Bay, on the year-round sheltered
northwest coast of Mauritius, Le Jadis Beach Resort & Wellness, managed by Banyan
Tree Hotels & Resorts, is an exquisite blend of intimacy, luxury, and tranquillity. With its
unique positioning along a protected marine park, this five-star boutique resort is
redefining island escapes for discerning travellers.

Le Jadis is deliberately intimate, offering a peaceful alternative to larger, busier resorts.
With just 54 suites and an Imperial Beach Villa, as well as a strong focus on privacy, the
atmosphere is quiet, relaxed, and exclusive. Whether you're planning a romantic
getaway, a wellness reset, or simply seeking solitude, the resort provides the perfect
environment for connection, reflection, and renewal.




LUXURY XCLUSIVES

SRIVATEPOOL .
SANCTUARY AWAITS

At the heart of the Le Jadis experience are its exquisite private pool suites, meticulously
designed to offer the utmost bliss. The suites are spacious, offering a harmonious
blend of indoor-outdoor living, with sleek interiors, serene colour palettes, and calming
tropical views. The architecture evokes a subtle Asian influence, with choice natural
materials such as solid timber, refined marble, and stone, and handcrafted details
creating a timeless yet contemporary aesthetic.

Some suites are adorned with handcrafted stone tubs, ideal for indulging in luxurious
bath rituals amidst serene elegance, and feature private hammams that bring an
added layer of spa-like tranquility to the in-suite experience. Others also boast
peninsular verandas, offering unobstructed ocean views—perfect for witnessing
breathtaking sunsets in complete seclusion.

Guests wake up to the gentle rhythm of the ocean and step onto a spacious terrace
where their own heated infinity pool awaits—perfect for a morning floating breakfast, a
relaxing afternoon dip, or an intimate starry-night soak.



WELLNESS THAT NURTURES
BODY AND SOUL

The resort's multi-award-winning Spa &
Wellness Centre is a haven of wellness,
where tranquility and rejuvenation take
centre stage. The spa features the most
extensive deluxe hydrotherapy facilities on
the island, complemented by
thermotherapy experiences, body
massages, facials, and an extensive menu
of luxurious treatments designed to
restore both body and mind, and tailored
to individual needs.

For those drawn to deeper, more holistic
wellness, the resort curates immersive
yoga and mindfulness retreats guided by
its in-house yoga instructor.

These experiences are enriched by
tailored Ayurvedic therapies, offering a
journey toward inner balance and self-
discovery.

To further deepen this connection with
self and nature, guests can enjoy beach
yoga and guided meditation sessions —
moments of serenity perfectly framed by
the gentle rhythm of the ocean.

Nature lovers will also appreciate peaceful
walks through the resort's sustainably
maintained gardens, rich with native flora
and thoughtfully designed to reflect Le
Jadis’'s ~ commitment to  ecological
harmony.



Wellness at Le Jadis also embraces
movement and exploration. Guests can
engage in active yet mindful pursuits
such as aqua biking, stand-up
paddleboarding, and snorkeling in the
calm lagoon.

Bicycles are available for those wishing to
explore the surrounding neighbourhood
at a leisurely pace — a wonderful way to
absorb the coastal charm and local
atmosphere.

For those seeking a more expansive
adventure, catamaran cruises offer the
opportunity to discover the stunning
marine landscapes and neighbouring
isles that grace the Mauritian coast.

From vibrant marine parks to secluded
beaches, each excursion unveils a new
perspective on the island's natural
beauty.



A TASTE OF MAURITIUS

Le Jadis offers a culinary journey that celebrates
both the island’'s diversity and its freshest
produce.

The resort's four restaurants draw inspiration
from Creole heritage, Indian spice routes, French
elegance, and Asian finesse—resulting in menus

that are vibrant, creative, and deliciously
balanced.

Chefs also cater to various dietary needs,
including gluten-free, vegan, and dairy-free.

Le Jadis is committed to delivering a luxury
experience that is both thoughtful and responsible.

Sustainability is seamlessly woven into the resort’s
operations—from eco-conscious architecture and
solar water heating systems to grey water irrigation
and a landscaping concept that prioritizes
indigenous plants, enhancing biodiversity and
reducing water consumption.

ELEVATED

Dine alfresco beneath the stars, indulge in
a private beachfront dinner in an elegant
cabana, or enjoy in-suite dining beside
your pool.

From wellness-focused menus to seafood
feasts and artfully prepared tasting menus,
every meal is crafted to delight the senses.
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GUESTS CAN UNWIND WITH PEACE
OF MIND, KNOWING THEIR STAY
CONTRIBUTES TO THE
PRESERVATION  OF  MAURITIUS
NATURAL BEAUTY AND THE WELL-
BEING OF ITS COMMUNITIES.
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Peacefully secluded yet effortlessly
connected, the resort is just a 20-minute
drive from both Port Louis—the island’s
culturally rich capital and a must-visit for
aficionados of art, history, and heritage
—and the lively coastal village of Grand
Baie, known for its  boutiques,
restaurants, and vibrant energy.

This ideal location offers guests the best
of both worlds: serene privacy with
convenient access to Mauritius’ cultural
and social hotspots.

For those eager to explore further, the
resort's concierge is at hand to curate
tailored  excursions, from  scenic
mountain hikes and visits to bustling
local markets, to tranquil nature parks
and enriching museum experiences—
each designed to immerse guests in the
island’s authentic charm.




What truly defines Le Jadis Beach Resort
& Wellness is its soul.

There is a quiet poetry to the way time
flows here. It's in the gentle rustle of
palm trees, the personalised care of
every staff member, the feeling of
slipping into your private pool with no
one around but the ocean breeze.

It's the kind of place where you reconnect—
with nature, with your partner, and with
yourself.

It's not uncommon for guests to leave with
a hint of sadness, reluctant to part with the
sense of serenity and connection they've
discovered—proof of just how deeply this
place stays with you.
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BEACH RESORT & WELLNESS
MAURITIUS

MANAGED BY BANYARN TREE HOTELS & RESORTS

@ +230 5865 8000 | info@lejadis.com | lejadis.com

0 9 @lejadismauritius
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"~ A WELLNESS MENU IN

LUXURY XCLUSIVES

HARMONY WITH
NATURE'S RHYTHMS

As the Cape Winelands slip into the quiet
elegance of autumn, a sensory
transformation begins at the heart of
the Constantia Valley—-where Steenberg
Spa unveils its Seasonal Spa Treatment
and Wellness Menu, an ode to nature’s
changing rhythms and the timeless art
of wellbeing.

This luxurious sanctuary, nestled within one of
South Africa’s most historic wine estates,
invites guests to experience healing in its
purest form-through touch, scent, silence,
and stillness.

Thoughtfully curated to echo the body’s needs
in the cooler months, the new seasonal
offerings reflect Steenberg Spa’s commitment
to holistic harmony, blending ancient wisdom
with refined wellness rituals.



THERAPIES THAT EMBRACE
THE SEASON

“Inspired by the turning of the seasons and the

natural evolution of the body, this new menu is
rooted in nourishment, warmth, and emotional
recalibration,” shares Monique Pereira,
Manager of Steenberg Spa. “Our treatments
embrace the deep need for stillness and
restoration that autumn and winter evoke.”

S

At the core of this seasonal experience are signature treatments designed to calm, soothe,
and replenish:

Warming Hot Stone Massage: Harnessing the grounding energy of heated basalt stones,
this deeply restorative massage dissolves tension, eases fatigue, and awakens circulation—
perfect for cold-weather fatigue.

QMS SK Alpha Facial: This revitalising facial is tailored to counteract the effects of dry, wind-
swept skin, infusing it with intense hydration and leaving behind a radiant, dewy glow.

¢ ¢

Nourishing Body Wrap: A multi-sensory journey that begins with gentle exfoliation and ends
v in full-body hydration, enveloping the skin in moisture-rich botanicals that comfort and
protect.

Each treatment is enhanced with nature-derived, performance-focused products—featuring
aromatic essential oils, rich plant extracts, and Steenberg’s prized SOS Repair Balm, known for
its powerful regenerative properties.

<y%;‘.

“Our skin-healing balms are
carefully blended to provide
long-lasting hydration and
cellular repair,”

“Coupled with skilled hands and
soulful techniques, the results are
transformative—long after the
treatment ends.”




A MINDFUL
APPROACH TO

LUXURY WELLNESS

Luxury at Steenberg Spa transcends
the physical. Here, wellness is a ritual—
intentional, immersive, and intuitive. In
keeping with this philosophy, each
treatment on the seasonal menu
begins with a Mindfulness Ritual-a
curated moment of stillness guided by
breathwork, aromatherapy, or sensory
meditation.

The experience is elevated with
Seasonal Herbal Teas and Detox
Waters, designed to warm the body,
support internal balance, and awaken
the senses.

WHERE LUXURY
MEETS SEASONAL
SENSIBILITY

In a world that moves fast, Steenberg Spa reminds
us of the beauty of slowing down-of tuning into the
whispers of autumn leaves, the warmth of the earth
beneath, and the quiet rebirth that winter offers.

This is wellness, redefined. Rooted in the earth.
Elevated by intention. Inspired by nature’s grace.

<> 1w

“True wellbeing is about reconnecting—with the self, with stillness, and with the natural
world,” says Pereira. “This menu is our way of honouring that sacred rhythm, offering our
guests not just treatments but time—time to rest, to reflect, and to renew.”
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THE AUTUMN-
WINTER WELLNESS
JOURNEY
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To mark the seasonal launch, Steenberg Spa is
offering exclusive autumn-winter wellness
packages, thoughtfully paired combinations of
signature massages, facial therapies, and body
rituals.

Guests also enjoy privileged access to
discounted wellness retail products—inviting
them to take a piece of their spa journey home.

.);f:ggé\,;g-

Whether you're seeking a moment of mindful
solitude or a full-body seasonal reset,
Steenberg Spa provides an elegant escape into
nature’s rhythm-a cocoon of comfort where
luxury meets the elements, and healing flows
effortlessly.

@ steenbergfarm.com/spa

Steenberg Spa
9 Constantia Valley,
Cape Town






ARE YOU A
LUXURY BRAND
IN AFRICA?

CHAMBER OF COMMERCE AND INDUSTRIES [l
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COMMIT TO AN

ANNUAL %

MEMBERSHIP & GET EXCLUSIVE TO

2 0 0/0 0 F F ' LUXURY BRANDS

unique collaboration
opportunities, partnerships,
and business growth,
allowing you to connect with
like-minded professionals
who share a commitment to
excellence in African luxury.



AUTHENTIC
LUXURY

AFRICA LUXURY

CERTIFIED

* kX * kX * K

GET FEATURED ACCESS TO INSIGHTS
EXTENSIVELY AND GLOBAL EXPERTISE
Members receive exclusive Members can tap into
promotional opportunities, exclusive content, insights on
such as featuring on the luxury consumer behavior,
Africa Luxury Network’s emerging trends, and best
digital platforms, newsletters, practices to enhance their

social media channels, and strategies and refine their

Luxury Xclusives Magazine brand offerings.
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CLAIM YOUR EXCLUMVE
BUSINEYS OR
INDIVIDUAL CARD

SPECIAL

JOINING 20,
OFFER DISCOUNT

info@wineandconnectclub.com
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TIMELESS, BOLD, AND
DISTILLED WITH GARE

Whether near or far, celebrate Dad this
Father's Day with a whisky that
reflects the depth of his legacy. From
pioneering single malts to family-
crafted blends, these iconic bottles are
more than just gifts, they are stories in
liquid form.

There are many ways to honour a great
father, with words and gestures but
few carry the quiet power and
symbolism of a well-chosen bottle of
whisky. This Father’s Day, Glenfiddich,
The Balvenie and Grant'’s invite you to
go beyond the expected, and give a
legacy poured into a glass.

THE ULTIMATE FATHER'S DAY
GIFT

Why whisky? Because it’'s more than a
drink. It's time distilled. Each bottle
holds history, craftsmanship, and
character just like the man you're
celebrating. Whether he’s a collector, a
casual sipper, or the kind of dad who
taught you that quality beats quantity
every time, there’s a whisky that will
speak his language.

This Father’s Day, honour the men
who've shaped your life with a whisky
that speaks their language, bold,
refined, and timeless. Whether your
dad is a connoisseur, a collector, or
simply a man who appreciates a good
dram, these three iconic whiskies offer
something exceptional
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As the world’s most awarded single malt
Scotch whisky, Glenfiddich continues to
define excellence across generations. Its
pioneering spirit and elegant complexity
make it the definitive gift for Father’s Day.

Whether you're sharing a moment together
or sending a toast across the distance,
Glenfiddich is a tribute to legacy. Because
great fathers, like great whisky, leave an
impression that never fades.

GIFT PICK: GLENFIDDICH 15-YEAR-OLD SOLERA,
MATURED IN THREE TYPES OF OAK AND MARRIED
IN'A UNIQUE SOLERA VAT, IT DELIVERS A SMOOTH
RICHNESS THAT HONOURS TIME AND TRADITION.
RSP R999



THE BALVENIE

PRESTIGE IN A BOTTLE

For the father who values the finer things, The Balvenie is a masterpiece of traditional

craft. From floor malting and coppering to the hand-turning of barrels, every drop is an
act of devotion.

[ts luxurious packaging, rare collectability and handcrafted depth make The Balvenie a gift to
be admired and remembered.

THE BALVENIE DOUBLEWOOD
12-YEAR-OLD, LAYERED WITH

i
! .
CHARACTER AND MATURED IN ( - \ ,
MULTIPLE CASKS FOR ) N\

RICHNESS AND WARMTH.







THERE’S A NEW REASON TO
FALL IN LOVE WITH
FRANSCHHOEK’S
CELEBRATED RESTAURANT
TRIO THIS SEASON




“We’ve always been about sourcing local,
seasonal ingredients, but being in tune
with our guests — their rhythms and
desires — is part of the magic,” says Chef
Proprietor Ryan Shell.

“This expansion is more than a menu
update — it’s an invitation to fall in love
with Eleven, Yama, and Oku all over again.”

SAYS CHEF PROPRIETOR RYAN SHELL.

As the leaves turn and Franschhoek
begins to glow with golden hues of
autumn, a celebrated trio of restaurants —
Eleven, Yama Asian Eatery, and Oku
Restaurant — are giving food lovers a
whole new reason to return.

With the rollout of innovative a la carte
menus across all three venues, dining in
the Cape Winelands has never been more
inviting, more personal, or more delicious.

What began with Eleven’s transition to
include & la carte dining was quickly
embraced by Yama. Now, Oku has joined
the movement, adding an & la carte lunch
option alongside its beloved Kaiseki

tasting experience. The result?

A new layer of freedom, intimacy, and
discovery for diners ready to craft their
own culinary journeys.
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CONTEMPOR
DINING WITH /
GLOBAL TWIST

Since its elegant debut in August 2023,
Eleven — named for its prime address on
Franschhoek’s high street — has carved a
name for itself as a sophisticated,
contemporary eatery. This March, its
offering expanded with a curated a la
carte menu, allowing guests even more
control over their dining experience.

Among the menu stars: Franschhoek trout
carpaccio adorned with ginger, chilli and
orange in a tozazu dressing; a vibrant
truffle falafel featuring zucchini, almond
and green beans in verjuice; and a
decadent pork agnolotti presented
Napolitana-style with pancetta, basil, and
beurre noisette.

For sides, indulge in the creamy
parmesan risotto or opt for the crispy
Hasselback potatoes, dripping in butter,
cheese and chives. Whether seated
beside the crackling fireplace or enjoying
the restaurant’s tasting menu, Eleven
promises a warm, flavour-filled retreat.




A HARMONY
OF SPIRIT,
SEASON AND
SAKE

OKU

Rooted in the symbolism of the oak
tree, Oku brings together Japanese
philosophy, refined culinary
craftsmanship, and a touch of the
spiritual.  This season, its newly
launched & la carte lunch menu
offers a soulful yet accessible entry

into its world of flavour.

Signature dishes include a rich
Wagyu beef broth with chilli dashi,
daikon, and edamame, served with
Japanese marrow toast; mushroom
gyoza with roasted red pepper, truffle,
and sesame miso; and chicken gyoza
with tomato, cabbage kimchi and
basil.

A standout for game lovers is the
springbok loin, crusted with coriander
and paired with miso rice purée, bok
choi, and a deep black garlic jus.

Oku's sake tasting experience
remains a must — ideal for pairing
with both lunch and the iconic Kaiseki
wine-paired dinner, a multi-course
journey through the art of Japanese
fine dining.



WHERE
FLAVOUR,
FAMILY AND
FLAIR COLLIDE

A special mention goes to Yama’'s
children’'s menu, making it a versatile
option for families looking to enjoy a high-
quality, yet welcoming dining experience.

With glowing reviews across platforms,
Yama has proven itself a constant in
Franschhoek’s dining scene.

“BEST ASIAN FOOD WE'VE EVER EATEN — AND
WE’VE TRAVELLED ACROSS ASIA!”

Enthusiastic Google Reviewer.

@ ELEVENEATS.CO.ZA

@ EAT-OKU.CO.ZA

,

Next door at Yama Asian Eatery, the vibe is

laid-back yet polished, the menu
comforting but elevated. With heaters and
blankets for cooler days, Yama'’s courtyard
is a seasonal favourite — and so is its food.

Alongside its celebrated sushi menu,
Yama's hot dishes offer a warm embrace
this autumn:

Ramen bowils to soothe and satisfy
Zenzai with tom kha broth, kimchi, and tofu
Yakiniku, a long-standing crowd favourite

Donburi bowls perfect for lunch or dinner

DO O O

And the iconic Bao Buns, a must-order

THERE'S NEVER BEEN A BETTER TIME TO
EXPERIENCE THE HARMONY OF OKU, THE WARMTH
OF ELEVEN, AND THE VIBRANT COMFORT OF YAMA.

@ EAT-YAMACO.ZA



FALL IN LOVE WITH FRANSCHHOEK ALL OVER
AGAIN — ONE UNFORGETTABLE BITE AT A TMESS

@ EAT-OKU.CO.ZA @ EAT-YAMA.CO.ZA




Today, environmental awareness
shapes many decisions, and AXOR
continues to lead the way in
redefining what it means to live-
and = bathe: - in
delivering . .on

world-class designers to craft
iconic bathroom and kitchen
fixtures, AXOR champions a future
where sustainability: ~ and
sophistication coexist seamlessly.

luxury V\"/h_ile"_-.','h
sustainability.
Renowned for collaborating with

ing—it's built to

0ach to sustainability
: beyond surface-level
‘combining cutting-edge
_constious  design, and

'man_'ufécturing to create
_.water experiences with



https://www.axor-design.com/za
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WATER-EFFICIENT
INNOVATION

Water conservation remains a core priority.

Products such as the AXOR Conscious
Showers and water-saving mixers deliver
indulgent experiences while significantly
reducing water usage without compromising
performance or comfort.

ECO-RESPONSIBLE
MANUFACTURING

Every stage of production reflects AXOR's
commitment to sustainability:

e Sustainable materials are carefully
selected for their low environmental
impact.

e Reduced harmful substances ensure safer
products for users and the planet.

e Recycled and recyclable packaging helps
minimise waste across the supply chain.

TIMELESS, DURABLE
DESIGN

Designed for longevity, AXOR products are
made to be used and loved for decades.

Their lasting appeal reduces the need for
replacement, helping conserve resources
and minimise environmental footprint over
the product lifecycle.

CERTIFIED ENVIRONMENTAL
EXCELLENCE

AXOR holds ISO 14001:2015 certification,
affirming its alignment with world-class
environmental management standards.

As part of the Hansgrohe Group, AXOR
contributes to the group's alignment with
the Science-Based Targets initiative,
setting ambitious goals for greenhouse gas
reduction and climate-positive growth.
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SOUTH AFRICA'S DESIGN STA|
SEE PAVILION AT 100%



South Africa's design scene is having a
moment—and it's taking centre stage at New
Reflections, the groundbreaking 100% Design
Local Pavilion at Decorex Cape Town 2025.
Curated by creative visionaries Garreth van
Niekerk and Alan Hayward, this much-
anticipated showcase is where heritage meets
innovation, where aesthetic mastery meets
storytelling, and where local designers join
forces to shape the future of African design.

Held at the Cape Town International
Convention Centre (CTICC) from 5 to 8 June
2025, New Reflections is a design lover’'s
dream: bold, inclusive, deeply rooted in craft
traditions, and proudly forward-looking.

LUXWRY XCLUSIVES

TOWN

THE NEW VANGUARD:
SOUTH AFRICA’S ALL-STAR LINE-UP

This year’s pavilion is a curated explosion of
talent. Expect boundary-pushing works and fresh
collaborations from names like Mash.T Design
Studio, Ananta Design Studio, Greg Marshall
Design, Stuart Graham Fabrics, African Jacquard,
Curacion Collection, UNI FORM, The Mood
Collectives, House of Harhaz, TheUrbanative,
Vitalli., Clout/SA, and Indigenus.






LIGITING TIAT
TELLS A STORY

Design aficionados will be drawn to the latest
lighting marvels. Mash.T Design Studio—helmed
by the trailblazing Thabisa Mjo, the first 'South
African with pieces permanently housed in the
Louvre and Centre Pompidou—is unveiling the
beaded Smiley Pendant, a dazzling sculptural
lighting piece that merges storytelling with
craftsmanship.

Likewise, Greg Marshall introduces his new
Node Pendant—an elegant interplay of brass
and ceramics that balances engineering
precision with artistic poetry. It's no wonder his
lights grace wine estates and boutique lodges
across the continent.
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SOUL AND A MEETS FASHION
8 T O RY Don’t miss the electric fusion between Curacion

Collection and UNI FORM, a celebration of

) . . silhouettes and statements.
The textile scene at New Reflections is

rich with texture, history, and innovation.
Stuart Graham Fabrics returns with a
new range that seamlessly blends
affordability with luxury, thanks to its
exclusive partnership with Prestigious
Textiles UK.

Their collaborative installation features the
Clifton in Balance chair and ottoman dressed in
couture-inspired pieces—think feathered gowns
and textured jackets. Functional art becomes
wearable inspiration.

One showstopper is African Jacquard’s
Kelp Forest Collection, woven from
linen, cotton, and SeaCell™—a
revolutionary blend of cellulose and
organic brown seaweed.

Their latest Outdoor Kuba Collection
pays homage to Congolese textile
artistry while pushing boundaries in
high-performance outdoor design.
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House of Harhaz, founded by fashion-turned-
interior designer Zahrah Moosa, brings a deeply
emotive offering to the pavilion—limited-edition
furniture and textiles designed to invoke memory
and mood, all wrapped in luxurious
craftsmanship.

"'URNITURE,
CULTURE,
AND COLLECTIBLES

Sister-duo-led Ananta Design Studio will exhibit a
riot of colour and “fun-ctional” art, including their
vibrant Klopse Blomme chair and new beaded
vases. Meanwhile, TheUrbanative continues its
mission of telling African stories through design
with its Johannesburg-based furniture that is
proudly local and globally relevant.

Cape Town's own Vitalli., founded by award-
winning Ryan Olivier, delivers collectible furniture
pieces that dance between precision and
spontaneity. On display are the AKKA Side Table
and KARA Bench—elevating imperfection into
poetic form.

LUXURY XCLUSIVES

invites visitors to
lifestyle-forward design
vignette featuring Scandi-inspired chairs,

The Mood Collectives
interact with its

electric blue accents, and hand-thrown

pottery. Their installation captures the refined
yet relaxed ethos of modern South African
living—plus, visitors can enter to win a
bespoke handbag valued at R4,000.
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PLEASE JOIN US FOR THE LAUNCH OF DECOREX JOBURG 2025

This year's Decorex Joburg unveils 'The Future of Living', a bold
intersection where African ingenuity meets international
innovation. Experience how cutting-edge global technology

and forward-thinking design from across the continent are
revolutionising our living spaces and elevating our quality of life.

Be among the first to witnhess this spectacular showcase at our
exclusive ribbon-cutting ceremony, then join Executive Creative
Directors Alan Hayward and Garreth van Niekerk for an intimate
guided tour of the transformative Capitec handmadeAFRICA
exhibition and the extraordinary installations by our

Decorex Joburg Designer of the Year, Charles O Job.

R



DESIGNING
FOR TIE
OUTDOORS

Indigenus, known for turning planters into
design objects, is debuting Petra, a
brand-new range by New York-based
artist Fernando Mastrangelo.

This sculptural addition reflects his
signature eco-conscious design ethos
and introduces a fresh global narrative to
South African soil.

CELEBRNRING A
DECADE @
YOUTIl DESIGN
WITH CLOUT/SA

A major highlight is Clout/SA's
showcase honouring 10 years of the
Nando’s Hot Young Designer (HYD)
initiative. Their new Threads upholstery
fabric line, featuring patterns by four
standout HYD designers, brings design
with purpose to the pavilion.

Each pattern is licensed—creating a
sustainable  income  stream  for
emerging creatives. Their upholstered
school chair, one of the top sellers from
the Portal to Africa, becomes a canvas
for young African voices.
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from and where we're headed,” says co-

“This showcase reflects on where we've come
curator Garreth van Niekerk.

A SHOWCASE OF
DEMOCRATIC
DESIGN AND
CULTURAL

b

material

“By exploring democracy in design,

New

innovation and creative collaboration

Reflections presents a vision of the future that
is bold, inclusive, and culturally grounded

CONFIDENCE
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LIVING  CTICC | Secure porkingstacosti

This year’s Decorex Cape Town unveils ‘The Future of Living’, a
bold intersection where African ingenuity meets international
innovation. Experience firsthand how cutting-edge global
technology and forward-thinking design from across the
continent are revolutionising our living spaces and elevating
our quality of life.

Be among the first to witness this spectacular showcase at
our exclusive ribbon-cutting ceremony. Then join this year’s
Executive Creative Directors Alan Hayward and Garreth van
Niekerk for an intimate guided tour of the transformative
Capitec handmadeAFRICA exhibition and the extraordinary
installation by our Decorex Cape Town Designer of the Year,
Reform Studio.




‘ROYAL “XCLUSIVES

NOW AVAILABLE ONLINE

SHOP FOR LUXURY PRODUCTS
PROUDLY FROM OUR ONLINE STORE

https://royalxclusives.com




CHEBET MUTAI
MEN COLLECTION

|

SUIT CARRIER

SHIKU HOBO BAG



THE FUTURE OF LUXURY
IN AFRICA

As Wazawazi continues
to push the boundaries
of excellence, it serves

Chebet Mutai’s visionary leadership has positioned as a teStament to the
Wazawazi as a trailblazer in redefining African luxury. world that Kenyan
By merging heritage with innovation, the brand is _craﬂsmanSh’p ) Is _no_t
setting new standards in the industry while inspiring _IUSt an alternatlve_’t IS
the next generation of African designers and the ep"tome Of IUXU’y.

entrepreneurs.



AMINA SHOPPERS TOTE

NDUTA BAG

NYAGUTHIE TOTE BAG

@ Hittps:/ichebetmutai.com e info@chebetmutai.com
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NOW AVAILABLE ONLINE

SHOP FOR LUXURY PRODUCTS
PROUDLY FROM OUR ONLINE STORE

\ https://royalxclusives.com




KEURBOOM SCENE - OIL ON CANVAS; SIZE: 2m x 14m

REDEFINE YOUR
HOME WITH
DALLAS SMITH

PRICE: R50,000



HOT SALE

GERHARD VDW

R85,000

SIZE:  150CM X 110CM

CATHARSIS; OIL ON BOARD
WITH STEEL;




PRICE: R75,000

SIZE: 145CM X 104CM;

RADIANT STILLNESS

Where nature and still-life
subjects are brought to life with
LUMINOUS DEPTH and
TRANQUIL BEAUTY
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VDW

FROM TRESSES TO TRENDS -
A FUSION OF ART & HIGH FASHION
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LSunku Patton; ‘Livi for :I'oday;

Munro Landscape;

oil on Canvas; Oil on canvas;
Size: 120cm x 85cm Size: 125cm x 155cm
Price: R28,000 Price: R49500

Moira Du

lt;

Duggie Do Toit; .

Still life Pots; Oil on Board Abstract Landscape; Oil on Canvas;
Size:  120cm x 90cm Size:  84cm c 180cm

Price: R45,000 Price: R20,000

Chanelle; Bouquet of colours; Hugo Myburg;
Oil on canvas; Sunflower time;
Size: 140cm x 120cm Size:  122cm x 105cm

Price: R28,000 Price: R18,000



ARE YOU A
LUXURY BRAND
[N AFRICA?

AFRICA LUXURY NETWORK :
CHAMBER OF COMMERCE AND INDUSTRIES [Suaae
* * * * * &

COMMIT TO AN
ANNUAL MEMBERSHIP %
& GET 209 OFF! EXCLUSIVE TO

LUXURY BRANDS

unique collaboration
opportunities, partnerships,
and business growth,
allowing you to connect with
like-minded professionals
who share a commitment to
excellence in African luxury.
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AFRICA LUXURY
NETWORK

* Kk Kk k Kk K
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Architecture and Interior Design Art & Craft & Collectables Aviation and Private Jets

U
- J

Décor, Lighting and Fittings Fashion and Fashion Accessories

Gastronomy, Fine Dining and Food
Experiences

Luxury Cars and Automotives Real Estate and Property
Development Friendly

Travel and Tourism & Hospitality Yachts and Cruises

Interested in becoming a member?

About Membership Explore Memberships

ol Contacts Subscribe to our Luxe Insider Newsletter

AFRICA LUXURY B infog@africahmurynatwork com A e T
e 9 Rondburg, 1194, South Atrica m

Africa Luxury Network was founded with the vision to

spotiight Adrica’s rich heritage and unparalieled

Do e TRre 0000




ADVERTISING
RATES

Front Cover R30,000

Back Cover R25,000
Double Page Spread R20,000

Inside Double Page Spread (middle) R27,500

Inside Back Cover R17,000
Full single Page R15,000

Half Page

Classified Listing R5,000
ANNUAL RATE R100,000 (Once Off)




EDITION

Valentine Edition
Easter Edition
Winter Edition
Spring Edition
Festive Edition

CONNECT WITH US:

@ Tel: +27 82 627 5466

RELEASE DATES

7th Feb 2025

17th April 2025

6th June 2025

6th Sept 2025

6th Dec 2025

@ enquiries@luxuryxclusives.com

& info@luxuryxclusives.com

@ https://luxuryxclusives.com

ARTWORK DEADLINE SUBMISSION

24th January 2025

3lst March 2025

30th May 2025

27th August 2025

28th November 2025

n https://www.facebook.com/LuxuryXclusives

https://www.instagram.com/luxuryafric

@ https://www.linkedin.com/LuxuryXclusives

G https://www.youtube.com/channel/lUCHxI7rOAVNBKT2Zabk1SKrg

https://twitter.com/LuxuryXclusives



https://www.facebook.com/LuxuryXclusives
https://twitter.com/LuxuryXclusives
https://www.linkedin.com/LuxuryXclusives
https://www.youtube.com/channel/UCHxI7r0AvNBkT2Zabk1SKrg
https://www.instagram.com/luxuryafric

Reader Profile Details

42 % I 5 8 o/o Luxury Xclusives MAGAZINE readers (HNWI & UHNWI)

are international aficionados and therefore used to the
good things in life: Known as frequent travellers, they
enjoy besides their busy lives the nice things offered

Female Male

to them. Being among (ultra) high net worth individuals
means that they treat themselves with a high quality of
life and as little stress as possible to allow them to have

their dreams fulfilled.

Readers by Age

Who they are
e 36 — 44 years 32%
34%  32% e 45 54 year i
Ac 4 Age 55+ 24%
Married or living with partner 88%
Average number of people per household 3.0
Average number of readers per copy 6.2
24% Readers per issue approx. 160,000
Age 55+
B Occupation
Company Owner 47%

Chairman, President, Non-Executive
Board Member, Managing Director,

General Manager 30%

Head of Department, Senior Vice President
()(:(_‘upation Other Senior Management position 23%

Household income

Average household income R 989,000

Average totfal net worth R 15 Million

Average monthly disposable income R 43,500

(for shopping and entertainment)
Average properties (homes) 2.
Average luxury vehicles 4 -

3
7

23%

Head of Department
Management
posifion




GET YOUR
UBSCRIPTION

NEVER MISS AN ISSUE!
VISIT US ONLINE

o Get Fresh Africa News

o Africa Report and Status of Affairs
o Digital so Read anytime, anywhere
e Africa Views and Opinion Matters

390K 120-

READERS EMBASSIES

200-

(01=(0)
OFFICES @ www.panafricanmediahub
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MEDIA AFRICA
Your Opulent Living Guide

LIVE »

STREAMING
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LET US TELL YOUR BRAND STORY ===
PRODUCTS REVIEW
PODCASTS

BROADCASTING

VIRTUAL NETWORKING

DISGOVER MORE

www.luxurymediaafrica.com



LUXURY

MEDIA AFRICA

Your Opulent Living Guide
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SHOP FOR LUXURY PRODUCTS
PROUDLY FROM OUR ONLINE STORE

https://royalxclusives.com




